A powerhouse of consumer research,
creativity and brand marketing expertise to



Why Bother?

Changing

consumer

attitudes
and demands

New and
increasing
competition

VA i\h/elarket Researchers

Need to
catchup or

stay ahead of
competition

Changing
political,
economic,
social,
technological
environment

Harder to

achieve
cut-through,

stand-out
and appeal
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Our research approaches are designed to help you
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Too narrow a focus can miss
valuable big picture context (for
example on possible alternatives
or substitutes for your products)

often limited by their own natural
frame of reference and
experiences
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Consumers have latent creative
ability and are able to do more
than just evaluate solutions put t
them

The

Market Researchers
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Understand context
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Forward looking
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Challenging

Collaborative

Creative
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Time Lineg

Getting up close

Ethnography

and understanding
the influences on,

and how customers
make decisions

Affinity
Groups

Digital Scrapbook:

JJ

Video
Diaries

Conflict

Challenge

VA i\h/elarket Researchers

Creative
Workshops

Deprivation

Inflation

Expatriates

Pretasks

Collaboration

Soliciting the help of
customers to assess
and develop new
product, brand and
communication ideas

Technical
Experts

Wild Cards

Challenging the way
customers do things to
provoke deeper and more

meaningful insights on
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